Zoolch Guidelines for Keeping Your Email List Clean and Healthy

Creating a clean and healthy email list can breathe high engagements, ensure deliverability of
your emails, and your marketing efforts go to an audience who is interested and active. Here is
a step-by-step guide on how to do this:

1. Engage regularly with metrics.

e Track the open rate of your emails: A decline would suggest people are losing interest
or that your subject lines are becoming less compelling.

e Click-Through Rates (CTR): Monitor your click-through rates in your mailers and
determine the ratio in percentage terms. This will let you know whether your content is
really generating any leads. A low CTR would really send off a red flag that your content
is not resonating well with your audience.

e Bounce Rates: Immediately identify hard bounces and remove those sketches. Monitor
soft bounces; when one address soft bounces several times, you may want to consider
removing it from your list.

2. Segment Your Email List

e Engagement-Based Segmentation: Based on the engagement, group your subscribers
depending on their status, such as high-engagement, moderate-engagement, and
low-engagement/inactive. This will enable you to more logically re-send to re-engage.

e Behavioral Segmentation: Segment your list based on past behaviors in regard to
purchase history or other actions on the website.

e Interest-Based Segmentation: Use data from interests, sign-up forms, or even past
interactions to write content that is pertinent to a given interest.

3. Set Up a Re-engagement Campaign

e Identify the Inactive Subscriber: Define your "inactive" subscriber. Maybe, to your
business, these are mails not opened or clicked in 3-6 months. Then use this to
determine who needs to be re-engaged.

e Re-Engagement Campaigns: Send them targeted emails using special offers,
reminding them of the benefits of staying subscribed, or ask if they still want to hear from
you.

e Remove Unresponsive Subscribers: Remove those subscribers who are still
unresponsive after trying to re-engage them with the campaign. They can harm
deliverability if kept in your lists.

4. Double Opt-In



e Confirmation Step: Enable double opt-in in which subscribers confirm the subscription
through an email. This way, you shall make sure that your list has truly interested
prospects of your content.

e Quality Over Quantity: Though double opt-in may lead to less number of subscribers,
quality and levels of engagement shall be high, which will eventually perform better.

5. Clean Your List Regularly

e Automated List Cleansing Tools: From time to time, run your email lists through
cleaning services or tools to get rid of invalid or redundant email addresses.

e Manual Cross Checks: Periodically check your list for any obvious mistakes, such as
misspelling email addresses or duplications.

e Unsubscribe System: Users should have the option to unsubscribe if they no longer
want a subscription. This will help in maintaining active and engaged contacts.

6. Optimize Your Email Frequency

e Test and Adjust: Keep an eye on the frequency of your emails. Too many will lead to an
uptick in unsubscribes, while too few could spell lowered engagement.

e Ask: Consider asking subscribers themselves how often they would like to hear from
you and adjust the fre-quency.

7. Run Regular Audits

e Engagement Audits: Run regular list-audits hunting trails of engagement trends and
where you can pivot/ expand.

e Content Relevance: Ensure that the content of your mails remains relevant and
valuable for readers.

8. Email Personalization

e Use of Personalization Tokens: Make use of the subscriber's first name and data
available, like geo-location or past purchase data, with the goal of content
personalization.

e Dynamic Content: Create email templates with dynamic content blocks. Their
appearance changes according to the interests or past behavior of the contact when
sent.

9. Legal Compliance

e GDPR and CAN-SPAM Complaint: Ensure your email campaigns comply with the law.
This includes but is not limited to adding a clear and simple unsubscribe link in every
email, and only communicating with people who have specifically requested to hear from
you.



e Record Keeping: Record precisely when and how subscribers signed up, and any
changes to their preferences

10. Feedback Loop

e Request for feedback: Ask your subscribers for feedback with respect to your emails.
This would certainly reflect on what is working and what is not.

e Make changes: Respond to the feedback and continuously improve the email marketing
strategy.

The above-mentioned best practices for maintaining a clean and healthy email list should
ensure that marketing objectives are met and you always deliver content to an interested
audience.

Not only will these strategies help to drive better performance from your email marketing, but
they will also be key to building stronger relationships with your subscribers.



