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Zoolch Best Practices for Developing a Converting Landing Page

Development of an effective landing page is crucial for lead generation. Here is a detailed
guideline that would help you develop high-converting landing pages:

1. Clear and Compelling Headline
● Purpose: A headline is what visitors first see; therefore, it should convey the value

proposition clearly and grab attention.
● Guidelines:

○ Be brief but clear—8-12 words.
○ Focus on benefits or solutions provided.
○ Use strong, action-oriented language.

2. Subheadline
● Purpose: The subheadline supports the headline by providing additional context or

details.
● Guidelines:

○ Offer more detail on the headline's promise.
○ Use it to clarify or expand the offer.
○ Keep it engaging and relevant.

3. Eye-Catching Visuals
● Purpose: Visuals create an immediate impression and can help convey the message

fast.
● Guidelines:

○ Use high quality images or videos that relate to the product or service.
○ If applicable, add pictures of people using the product—this humanizes the offer.
○ Make sure visuals are optimized to load fast.

4. Strong Call to Action (CTA)
● Purpose: It is literally the most important element that drives conversions.
● Guidelines:

○ Use a clear and concise CTA—for instance, "Get Your Free Consultation."
○ Place the CTA button above the fold and at the bottom of the page.
○ In contrast, change the colors so the CTA stands out.
○ Consider generating a sense of urgency or scarcity for the offer to take place,

such as "Limited Time Offer."

5. Succinct and Compelling Copy
● Purpose: The copy needs to spell out in detail what is being offered and what benefits

the reader will obtain from it, in terms which will have the most impact on them.
● Guidelines:

○ Emphasize benefits first, then features.
○ Use bullet points for easy reading.
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○ Short sentences, short paragraphs.
○ Answer objections and questions.

6. Social Proof and Testimonials
● Purpose: Social proof builds trust and credibility to take action for visitors.
● Guidelines:

○ Add testimonials from happy clients.
○ Add logos of famous clients or partners.
○ Show 'real time' stats, if relevant (e.g., "Join 10,000+ satisfied customers").

7. Lead Capture Form
● Purpose: This form collects information from the visitor in return for the offer.
● Guidelines:

○ The form should be short; only ask for necessary information, such as name and
email.

○ Use an action-oriented headline for your form (e.g., "Sign Up for Your Free
Guide").

○ Present the form clearly above the fold.
○ A two-step opt-in process may work well (the CTA leads to a form).

8. Value-Driven Offer
● Purpose: The offer is what will motivate prospective visitors to take action.
● Guidelines:

○ The offer must be relevant/ and of value to the target audience.
○ Firmly emphasize what they stand to gain by receiving the offer. e.g. "Increase

revenue in your practice by 20%.".
○ Create urgency using limited time offers or bonuses.

9. Trust Indicators
● Purpose: Trust indicators reduce perceived risk and increase credibility.
● Guidelines:

○ Insert some security badges for a page that will be processing payments.
○ Insert form field privacy policy links near/under the related fields to provide

comfort.
○ Showcase industry awards and certifications.

10. Mobile Optimization
● Purpose: Ensure that a landing page is completely responsive and the performance is

quite efficient across mobile devices.
● Guidelines:

○ Check the page across devices and different screen-width configurations.
○ Ensure the CTA and key elements are easily clickable on mobile.
○ Optimize images and videos for faster load times on mobile.
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11. A/B Testing
● Purpose: Through A/B testing, determine what works best for your audience.
● Guidelines:

○ Test different headlines, CTAs, colors, forms.
○ A/B testing tools will help in tracking performance.
○ Optimize and iterate data-driven decisions to improve conversion rates.

12. Analytics and Tracking
● Purpose: Track the importance of knowing what the outcome of the landing page will

be.
● Guidelines:

○ Set up Google Analytics or other measuring tools.
○ Using Analytics, monitor conversion rate, bounce rate, time on page and other

key statistics.
○ Heatmaps show to you what your visitors are clicking on and how they're using

your page.

13. Minimal Distractions
● Purpose: This removes the distractions that the elements create that may lead the

visitor away from the CTA.
● Guidelines:

○ Break it down to one or at best, only one navigation bar.
○ Keep the page focused on only one mission – conversion.
○ Work with whitespace effectively so that it directs the visitor's attention.

14. Thank You Page Optimization
● Purpose: The thank-you page continues the user journey when well-designed.
● Guidelines:

○ Confirm the action taken (e.g., "Thank you for signing up!").
○ Offer additional resources or a secondary CTA
○ Use this page to track conversions

By following these best practices, you can create landing pages which more aptly convert
visitors to leads, hence improving the lead generation efforts as a whole.


